
The Postal Life Insurance Service was created in October 1916 with the social mission of “providing basic 

measures of life with simple procedures for the people of Japan.” Inheriting this social mission, we have 

provided simple and easy-to-understand products with smaller coverage amounts through the nationwide 

network of post offices, while enhancing the quality of customer services. Going forward, the Company 

will strive to earn an even greater sense of familiarity and credibility from customers, which constitutes its 

strength.

Providing medical 
protection and various 

services, policy 
maintenance and 

receiving payment claims

Universal services 
(endowment insurance, 

whole life insurance)

Providing products and 
services, policy maintenance 
and receiving payment claims

Providing protection for fundamental livelihood

Corporate clients

Asset Management
Diversify asset portfolio within the scope 

of risk buffer, based on ALM
Investment based on the ESG perspective

Japan Post Co. 
(post offices)

Individual customers

Business Model of Japan Post Insurance
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Business Model of Japan Post Insurance

Consignment of 
operations

Providing protection for fundamental livelihood Health Promotion

CSR Activities

Promotion of  

Radio Exercise

Other activities

Be a trustful partner for people, always being close 

at hand and endeavoring to protect their well-being.

Japan Post Insurance

Management Philosophy

Management base 
supporting value creation

Human Resources 
Development

Development of IT 
System Platforms

Establishment 
of ERM
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